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ABSTRACT

There is growing concern about excessive Internet use and whether this can amount to an ad-
diction. In researching this topic, a valid and reliable assessment instrument is essential. In
her survey of Internet addiction, Young!? designed the Internet Addiction Test (IAT), which
provides a basis for developments. The IAT has high face validity, but it has not been sub-
jected to systematic psychometric testing. This study sought to replicate and expand Young's!
survey, and to examine the IAT more systematically. A questionnaire that existed as a Web
page was devised, consisting of the IAT and 15 other questions regarding the respondents’
demographic information and Internet usage. Participants were recruited through the Inter-
net, yielding 86 valid responses (29 males and 57 females). Factor analysis of the IAT revealed
six factors—salience, excessive use, neglecting work, anticipation, lack of control, and neglect-
ing social life. These factors showed good internal consistency and concurrent validity, with
salience being the most reliable. Younger and more recent users reported more problems,
mainly concerning the neglect of work and social life. We expected interactive Internet func-
tions to be more addictive; however, this was not found to be so. Overall, the IAT is a valid

and reliable instrument that may be used in further research on Internet addiction.

INTRODUCTION

N RECENT YEARS, the prevalence of Internet use

worldwide has increased markedly, with the cur-
rent estimated number of users exceeding 500 mil-
lion.? Along with all the benefits the Internet brings,
problems of excessive use are also becoming ap-
parent. Neglect of academic, work, and domestic
responsibilities, disruption of relationships, social
isolation, and financial problems have all been iden-
tified as consequences of heavy Internet usage.!43
That people should use the Internet to the extent
that they experience such problems gives rise to the
question of whether or not the Internet may be ad-
dictive.

The concept of addiction is not easy to define,
but central to it is dependence on a substance or ac-
tivity. Dependence is characterized by overindul-
gence, tolerance, withdrawal, craving, and loss of
control.® Although originally linked only with sub-

stance use, there is growing recognition of behav-
ioral addictions such as gambling,” overeating,® and
exercise.? Included within behavioral addictions are
behaviors that relate to the use of machines, such as
playing video games,!0 using computers,'! and play-
ing amusement machines.!? Behavioral addictions
require explanations that do not rely too heavily on
physiological mechanisms, and psychological ex-
planations of addiction have come to the fore."
There have been several studies of Internet use and
Internet addiction. Egger and Rautenberg?* devised a
questionnaire to assess usage, feelings, and experi-
ences of Internet use. Posting this questionnaire on
the Internet attracted 454 responses, of whom 10%
identified themselves as addicted. These self-styled
addicts spent significantly more time on the Inter-
net, and their usage was increasing. They felt more
strongly driven to use the Internet, felt more anxious
if use was restricted, and felt more guilty or de-
pressed when they spent a long time on the Internet.







